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Revolu•on

As much informa•on was produced in 2009 as had been produced 
in total over the last 5000 years. The Internet and social media 
are the reasons for this; all the markets are found on the Internet. 
Not tomorrow or in a few years, but today! Synkronice is a 
company that has taken a leading posi•on and has understood 
that customers and members are the future. 
When we look at the Internet, the future is not in 20 years •me, 
or even 10, it could be in only 1 year or just 6 months, and 
Synkronice is prepared for the future to be close at hand. The 
company’s business idea is to be a leading part of development 
on the Internet.

This booklet describes some of the elements of the Company (hereina•er referred to as "Synkronice") 
business plan and direc•on. The men•oned membership includes products and services that meet 
the cost of membership in Synkronice. For current products and services, see www.synkronice.com.
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Synkronice

It is not money that has power on the Internet, it is users. As the •rst company with a unique strategy, Synk-
ronice has begun to build up a membership base - Spinglo. This will be used as an investment in new, Internet-
related business concepts, which are evaluated daily and sold for large sums.  
These business concepts are reviewed by an investment panel. When a business idea is sound and a launch is 
approaching, an agreement that bene•ts both par•es is drawn up.
Would you be interested in some of the pro•ts generated when new business concepts are launched and begin 
to grow? 

Invest in Synkronice

Inves•ng money involves selec•ng a level 
of risk. A low risk always results in lower 
returns, whereas high risk provides the 
opportunity for high returns - but high risk 
also means there is a chance of losing the 
capital. Inves•ng in startups at an early 
stage of a business launch is always catego-
rised as a high risk investment.  
Synkronice means that these are old truths. 
Synkronice is something so unique that it 
provides the opportunity to be part of a 
large number of startups without reinvest-
ing capital, whilst providing the opportu-
nity for recurring returns.  
Too good to be true? No, this opportunity is created using an en•rely new business model.
 
In the future, Synkronice will invest in a large number of startups in return for a share of the company. How-
ever, for Synkronice it is not the actual capital that is the investment, instead it is the customer base that will 
be established with the help of Spinglo. By providing that which all startups lack, namely customers/users, 
these companies gain the opportunity to focus on their core opera•ons from the very •rst day, without wast-
ing •me on acquiring capital and marke•ng. 
Through its part-ownership, Synkronice will be able to access 
future returns on an ongoing basis through annual dividends. If it 
decides to "exit", Synkronice will be paid for its share of the com-
pany. Both these capital !ows will bene•t Synkronice’s members. 
This takes place via the shares in SPS (Synkronice Pro•t System) 
that you acquire when you register as a member of Synkronice.
 
However, in an exit, the investable “capital” – Spinglo’s customers 
– does not disappear. 
This can be reinvested in new projects and startups and bene•t the members in the form of dividends and new 
exits. We call this phenomenon a “one-to-many” high risk investment.

-”Spinglo is created through the world’s strongest and 
the most explosive form of  contemporary marketing, 

namely relationship-based marketing.”
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The Spinglo revolu•on!

Spinglo is the world’s •rst fully-integrated bonus plan for all social networks, and 
contains many unique systems. Members will be able to bring in new members, 
thus qualifying for unlimited bonuses and prizes where the 
only limit is your imagina•on!  

Spinglo 

Spinglo is fun, exci•ng and completely free! It is also fully-
integrated with Facebook®!
You can connect Spinglo to Facebook with by clicking a 
bu"on, making Spinglo even more interes•ng.
A world of opportunity opens up when it becomes so simple 
to synchronise personal informa•on from Facebook in order 
to make your Spinglo even more individualised.
You can cooperate or compete with your friends, even if they 
are not in your team. See how friends are doing in the 
weeks’ compe••on, or over the last few hours. Or just show 
them how it should be done! 
Compe•ng on Spinglo is social, local and global!
Spinglo’s method for combining social media with great 
compe••ons is fun, exci•ng and easy to do. Add incredible 
prizes to this, 24/7. 
Informa•on on Facebook is always up to date, and Spinglo 
has access to everything. This makes Spinglo’s database even 
more valuable. It creates bene•ts for members, Spinglo and 
all those who have SPS.
In order to provide its members with an experience that is 

out of the ordinary, Spinglo will always be 
at the forefront of Internet trends and 
technology.
This is why we are pleased to be able to 
present its total integra•on with Face-
book, which has the third largest popula-
•on a#er China and India.  
Welcome to a world of fun!

-”Integrated with Facebook 
& Twitter from day one!”

The Facebook logo is a registrered trademark of Facebook company. The Twitter logo is a registrered trademark of  Twitter, Inc.



How is value created?

A membership base is always associated with some type of value. How-
ever, the size of this value is to some extent a subjec•ve evalua•on, 
based on turnover and future earnings. To see a small indica•on of how 
di•erent membership bases are valued historically, you can look at the 

examples later on in this brochure. 
 

SPS (Synkronice Pro!t System)

SPS is a system that means that 
members acquire a share of future 
dividends and exits in projects in 
which Synkronice has invested.
 
The value of SPS is •ed to the 
actual value of Syncronice. The 
algorithm used to calculate this 
value is based on all the members 
of Synkronice and Spinglo and 
their behaviour and status. Half of 
the calculated value is used to 
determine the value of Synk-
ronice.
 
The value is calculated con•nually, 
on the basis of 
external analyses 
of current condi-
•ons and how the 
membership base 
changes over •me. 
 
When Synkronice 
goes public, all SPS 
will be converted 
to shares. 
The “half-value 
algorithm” will, as 
far as possible, 

ensure that all SPS holders will have further posi•ve 
!nancial development thanks to their membership. 

-”The number of  SPS is limited 
to 10,000 at 1.000 each.”



Groupon

In 18 months, Groupon, which is a player in the 
•eld of collec•ve purchasing, has become estab-
lished on 40 markets and a•ained a value is 
excess of $1,200,000,000. This is not a new 
phenomenon; many people remember 
Letsbuyit, which boomed during the IT bubble. 
At that •me the Internet was rela•vely new, but now everything happens on the Internet. Groupon 
is a good example of a company that will work well with Synkronice/Spinglo. It is all about the 
number of users. Groupon is in no way alone in collec•ve purchasing power; there are hundreds of 
similar sites, and some of them are certainly be•er than Groupon in a number of ways. But it is not 
the one who’s best who wins on the Internet, but the one who is biggest.
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The Groupon logo is a registrered trademark of Groupon Inc.



Source: BusinessInsider.com
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Right place. Right idea. Right •ming.Right place. Right idea. Right •ming.


